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National Association of School Nurses

“Voices of meningitis”

Meningococcal disease is a rare, but potentially fatal bacterial infection that can
take a child’s life in just one day. Studies show preteens and teens are at increased risk
for contracting the disease and are more likely to die than other age groups. The Centers
for Disease Control and Prevention (CDC) and other leading medical groups recommend
meningococcal vaccination for preteens and teens. However, in California, nearly a third
of preteens and teens 13 through 17 years of age have not been vaccinated against
meningococcal meningitis, which is below national public health goals.

As part of the vaccination program, there are a variety of resources available to
help reach the community with this important information. These ready-to-use materials
include posters, consumer brochures, and fact sheets. Materials are available in English
and Spanish and can be ordered in hardcopy (mailed to you free of charge) or
downloaded from www.VoicesofMeningitis.org. Additionally, the website features
compelling downloadable videos from families personally affected by the disease and
offers additional information about meningococcal meningitis and vaccination.

Sponsored by the National Association of School Nurses, Voices of Meningitis aims
to motivate parents of preteens and teens to talk to their child’s school nurse or health-
care provider about meningococcal vaccination. The program brings together the many
“voices” of meningitis — school nurses, parents whose children have been affected by the
disease, survivors of meningococcal meningitis, and public health professionals — to raise
awareness about the dangers of meningococcal meningitis and the importance of
prevention for preteen and teenage children.

Voices of Meningitis: www.VoicesofMeningitis.org
Get the facts, Protect your family, Who is at risk, Teens at
risk, Vaccinate, Raise your voice. Get educational
materials in English and Spanish:

http://www.voicesofmeningitis.org/protect-your-family- C
resource.html j
Centers for Disease Control: <

www.cdc.gov/meningitis/index.html /K
Resources in English and Spanish. Meningitis
infection is characterized by a sudden onset of ‘*\

fever, headache, and stiff neck. It is often
accompanied by other symptoms, such as

« Nausea

+ Vomiting i\ \_,—\
. Photophobia (sensitivity to light) \\

« Altered mental status
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Rewarding schools and
districts for improving
indoor air quality

Asthma is one of the most common chronic conditions of childhood, and is the
leading cause of school absenteeism due to chronic illness. In California, about 17% of
school-aged children (ages 5-18) have asthma. Thus, on average, in a classroom of 30
children, 5 are likely to have asthma. In addition to the health impacts of asthma, California
schools lose approximately $31 million each year in lost revenue as a result of asthma-
related student absences.

As one response to this serious health and financial issue, each year California
Breathing, a program in the California Department of Public Health, presents the
Achievements in Respiratory (AIR) Health Awards to California K — 12 schools that have
engaged in successful efforts to improve indoor air quality (IAQ) and create asthma-safe
environments for students and school staff. All K-12 public and private schools are eligible
for the award. You and your colleagues are invited to submit nominations.

On April 11 up to 15 California schools and 3 school districts receive a monetary prize at the
following levels.

¢ School District Award $5000
¢ School Awards $1000 to $2000

Award-winning schools and districts also receive a trophy and acknowledgement in the
press.

The nomination period for the 2012 AIR Health Awards will open in January. Be sure to visit
the California Breathing website for information, at www.californiabreathing.org. The
website also features information about the burden of asthma and fact sheets about asthma
for parents and schools.
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Automated External
Defibrillators (AEDs) in schools

Annually there are an estimated 295,000 out-of-hospital sudden cardiac arrests
(SCA) in the United States affecting every age, fitness level, gender and race, killing more
than breast cancer, lung cancer and AIDS combined. Only five percent to seven percent of
those who experience sudden cardiac arrest survive and survival rates are reduced by
approximately 10 percent for each minute that passes after the onset of sudden cardiac
arrest. Sudden cardiac arrest is reversible in most victims if it is treated within a few
minutes with defibrillation to restore a normal heartbeat; rapid use 911, and prompt
delivery of cardio-pulmonary respiration (CPR) when necessary.

An automated external defibrillator (AED) is a simple, small, portable device
approved by the FDA for use by laypersons. The AED restores the victim’s heart to a
normal rhythm. Public Access Defibrillation (PAD) Programs place AEDs in visible,
accessible, public locations.

The 2011 California State PTA resolution Automated External Defibrillator (AED)
Awareness In Schools urges PTAs to support California schools in implementing AED
programs; to support the acquisition of AEDs for school campuses, and to implement PAD
Programs that include maintenance, testing and designated site staff training
requirements. Finally PTAs are urged to encourage local schools and school districts to
collaborate with organizations and foundations to assist with the purchase of AEDs and
the implementation of PAD Programs that include training, testing and records
management.

Recommendations for the number of AED devices for a school vary according to
the physical size of campus, the number of individuals on campus during school hours,
types of campus activities, and the location of the devices. According to the California
State PTA Insurance and Loss Prevention Guide (2011), Defibrillators for School Use (20)
are on the Yellow Light Page. Footnote 20 states: When you purchase a defibrillator it is
important that you gift it to the school and not be responsible for the operation or training
of the defibrillator.

For guidance visit these websites:
American Heart Association at www.aha.org
The Via Foundation at www.theviafoundation.org.
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Help your members
Have a nutritious
winter season

Kick off the winter season with
new, quick and healthy recipes
and video cooking tips from the
American Heart Association.

Photo caption: Quick chicken chili; orange-glazed turkey with potatoes and carrots; and blackened fish with
strawberry-kiwi salsa. for those busy family evenings. These are just a few of the inexpensive and easy recipes
found at Simple Cooking with Heart, a new online destination at www.heart.org/simplecooking.

Show and tell is a favorite of the kids but it works for adults, too. Demonstrating how simple
heart-healthy cooking can be is a great way to inspire families to learn new cooking skills and
prepare nutritious and budget friendly meals at home.

In addition, any of your members can download a free home host kit from
www.heart.org/simplecooking and create a fun in-home cooking party for friends and
neighbors.

Simple Cooking with Heart is an effort to help people change the way they think about food
and return to the kitchen as part of the 2020 goal: to improve the cardiovascular health of all
Americans by 20 percent and to reduce deaths from cardiovascular disease and stroke by 20
percent by the year 2020.

+ Less than one-third of Americans who eat dinner at home cook their meals from
scratch — a seven percent reduction in two years.

« Most adults don'’t realize they are lacking the proper skills to prepare healthy meals
at home. Seven out of 10 adults rated their cooking skills above average, but less
than four out of 10 scored above average on a basic cooking skills quiz

«  Where Americans eat have a dramatic effect on what and how much foods, are
consumed: the more people eat out, particularly at fast-food restaurants, the more
calories, fat and sodium they tend to consume and away-from-home meals contain
fewer fruits, vegetables, and whole grains than foods prepared at home. This
contributes to higher BMIs (body mass index) in both children and adults.

Simple Cooking with Heart is a partnership of the American Heart Association and the
Walmart Foundation.
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Mixing junk

food advertising,
movies and
television

According to a new policy statement from the}‘
American Academy of Pediatrics entitled “Childrert
Adolescents, Obesity and the Media,” ads for junk food and fast food increase
kids' desire for these foods. And what's a great way for your fast food message to reach
kids? When it's wrapped up in an ad for the latest movie.

“Considerable research has shown that the media contribute to the development of child
and adolescent obesity, although the exact mechanism remains unclear. Screen time may
displace more active pursuits, advertising of junk food and fast food increases children's
requests for those particular foods and products, snacking increases while watching TV or
movies, and late-night screen time may interfere with getting adequate amounts of sleep,
which is a known risk factor for obesity.”

Young people view more than 40,000 ads per year on television alone and increasingly are
being exposed to advertising on the Internet, in magazines, and in schools. This exposure
may contribute significantly to childhood and adolescent obesity, poor nutrition, and
cigarette and alcohol use. Media education has been shown to be effective in mitigating
some of the negative effects of advertising on children and adolescents.

One way to combat the messages is to assert your views loud and clear. Start a
conversation with your kids about the way that food is marketed and the tricks advertisers
use to make it look appetizing. Review these pointers from California State PTA’s advisory
board member Common Sense Media, for keeping junk food advertising off your kid's

plate:

Tips for parents of all kids

« Keep them away from advertising as much as possible. Let them watch
commercial-free TV or sign up for a DVR service that will let you skip through ads.

« Take the TV out of your kid’s bedroom. There’s a correlation between a children’s
weight and TV in their bedrooms.

- Teach kids under 7 the difference between a TV program and a commercial.
Point out commercials and use a timer to show them when commercials begin
and end.
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T|ps for parents of elementary school kids
Talk about health, not appearance. Help your kids have a balanced approach to
food, emphasizing healthy food choices based on nutrition, not diet.

« Help kids identify junk food advertising messages in product placement,
website games, and guerilla marketing. Watch TV or play a video or online
game with your child and find the products and logos used as props or part of the
storyline. Have a conversation about how the messages try to get kids to buy a
product.

- Start a conversation. Ask your children what they know about who created the
ad and what words, images, or sounds were used to attract their attention. How
did they feel after seeing the ad?

- Watch what websites they visit. Some of the most popular websites for kids,
such as Millsberry, are actually giant ads.

- Explain “tricks” that advertisers use in commercials, such as using Vaseline
to make hamburgers look juicy.

T|ps for parents of middle and high school kids
Talk about “super sizing.” Your kids need to know that a 32-ounce soda isn’t a
“good deal.” It's a cheap way to add more sugar and empty calories.

« Agree on fast-food rules for lunch. As in, as little fast-food as possible. Point
out why schools around the country have banned sodas and junk food.

« Take time to have dinner together. We are still the role models for our kids. If
we feed them right and set an example for good eating, chances are they will
follow it.

« Talk about peer pressure. Many ads will count on the fact that kids are
especially sensitive to peer pressure to be “cool.” Remind your kids that
advertisers are counting on this vulnerability to sell things.

« Take the TV out of your kid’s bedroom. There’s a correlation between a
children’s weight and TV in their bedrooms.

Thanks to Common Sense Media: http://www.commonsensemedia.org/advice-for-
parents/junk-food-ads-tips

Q}
Sk
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