everychild.onevoice.

PTA in california

VOLUME 66 ¢ NUMBER 3

OFFICIAL NEWSLETTER OF THE CALIFORNIA STATE PTA

FaLL 2003

California State PTA Continues to Work to “Bring Back The Arts”

Three years ago, the California State PTA launched a cam-
paign to bring the arts back into our schools and back into the
lives of our children. All studentsin California public schools
should have high-quality arts education programs from pre-
kindergarten through grade twelve.

The California State PTA remains committed to advocate for
qudity education. Bringing the arts back into our schools remains
atop priority for one very simple reason: The arts help children
do better in school and in life. Therefore, the arts are fundamen-
tally linked to PTA’s commitment to all children.

Recent arts research from “Critical Links’ points to the
“strong relationships between learning in the arts and fundamen-
tal cognitive skills and capacities used in mastering other school
subjects, including reading, writing and mathematics.”
According to the report, “ Of great importance to schools strug-
gling to close achievement gaps are the indications that for cer-
tain populations-including students from economically disadvan-
taged circumstances and students needing remedial instruction—
learning in the arts may be uniquely able to boost |earning and
achievement.” Additionaly, “skillsimportant to social interac-
tionHincluding empathy, collaboration and tolerance for oth-
ers-are nurtured by the arts”

Currently, the California State PTA has in place the major
components of a statewide Public Education and Advocacy cam-
paign that supports the arts even in times of budgetary crisis. The
campaign includes:

1. Communication-The California State PTA Web Site
<www.capta.org>, the SMARTS eNewdetter and PTA in
California help create an understanding of the positive impact
of arts education at the PTA unit, council and district level.
PTA members are encouraged to subscribe to the ArtsEdMail
Bulletin <www.artsed411.or g¢/newsevents/artsedmail .stm>
for up to date news and analysis of arts and education infor-
mation in California.

2. Leadership Training-Information about SMARTS: Bring
Back the Arts campaign was provided this summer at the
PTA university leadership workshop. Follow-up workshops
for unit, council and digtrict leaders will take place throughout
the year.

3. Advocacy: Grassroots-District and statewide advocacy con-
tinueto be central to PTA’sefforts toBring Back the Arts. This
year, the Cdlifornia State PTA will enter Phase Il of the
Community Arts Education Project, bringing trainingsto dis-
tricts and school sites. This project, created by the California
State PTA and the Cdlifornia Alliance for Arts Education

(CAAE), isdesigned to help parents, schoal districts and their
school community work together to determine the current sta
tus of arts education in their local schools. It provides com-
munities with accurate information about arts education and
enables parents to advocate for quality arts programsin their
schools.

At the state level, the PTA will continue to work in the leg-
idative arenawith the CAAE to generate support for the arts. A
more detailed look at the major components of the PTA'slegida
tive proposalsin the arts can be found at the Web Link:

<www .ar tsed411.or g/involved/jtcommitteetestimony.stm>

If you would like to be an active member in the SMARTS:
Bring Back the Arts Campaign, go tothe PTA Web site at:

<www.capta.or g/sections/toolg/contactus.cfm>
or Email us at
<gpecialpr ojects@capta.or g>.

Long Beach

2004

105th Annual PTA State

Convention

The annual Cadlifornia State PTA convention is scheduled
for May 3-6,2004 in Long Beach. Convention is agreat oppor-
tunity for PTA leaders to meet and share ideas, improve lead-
ership and parenting skills, increase their knowledge and work
toward ensuring that California’s children thrive in our public
school system. The 105th Annual Convention will feature over
70 conferences as well as pre-convention conferences at the
Parent Symposium. General meetings will include interesting
speakers, business of the organization, and recognition for
Reflections Program, Membership and My PTA/PTSA award
winners. Wetch for registration books in the mail or visit the
Cdifornia State PTA Web site at <www.capta.org>. Start

planning now to attend this convention! ) o
Convention Commission




Scholarships and Grants
Now Available

The Cdlifornia State PTA offers scholarships for credentialed teach-
ers, school counselors, school nurses, PTA volunteers, and graduating
high school seniors. In addition, grants are available to assist unitsto
develop and implement cultural arts programs and to trandate PTA
materials into languages other than English.

Applicaions are available in the Toolkit updates sent to al unit pres-
idents in the California State PTA Summer Service Mailing.
Applications may aso be downloaded from <www.capta.org>.
Available scholarships and gplication due dates are listed bel ow:

Due February 1, 2004
Graduating High School Senior Scholarships
Summer Session Scholarships for
Credentialed Teachers and Counselors
Due November 15, 2004
Continuing Education Scholarships for Credentialed
Classroom Teachers and Counselors
Continuing Education Scholarships for School Nurses
Continuing Education Scholarshipsfor PTA Volunteers
Cultural Arts Grants for Units, Councils and PTA Didtricts
Parent Education Grants for Units, Councils and PTA Didtricts
Outreach Trandation Grants for Units, Councils and PTA Didtricts
Tips for Promoting Available Scholarships
» Provide goplicationsto al digible teachers, counsdors, school
nurses, PTA volunteers, and graduating high school seniors who
are members of your PTA.
e Ask your principa to inform school staff about available scholar-
ships at faculty meetings and in faculty communications.
« Include information about scholarshipsin your PTA newsletter.

Cdlifornia State PTA Leadership Development Grants are available
through your district PTA and must be used by new PTA leadersto
attend the California State PTA Convention in May. For details, contact
your digtrict PTA president.

Scholarship and Grant Committee

Our Children Newsletter
Now in Spanish

Our Children Newsletter is now available in Spanish on the
Members Web site dong with each issue of Our Children magazine in
itsentirety. Thisisjust another way National PTA isworking to reach
out to Spanish-speaking individuals and to provide local PTAs with
ready-to-use Spanish resources.

For Spanish PTA resources visit the “Parent Involvement” area of
National PTA’sWeb stea <www.pta.org> and click on the link on the
left-hand side for “Resources in Spanish” or enter the Web link
<www.pta.or g/par entinvolvement/spanish/index.asp>. PTA mem-
bers have exclusive access to additional resources online. If you are a
PTA member, use the Internet user name and password on the back of
your 2003-2004 National PTA membership card to enter the“Members’
area. There you'll find awide variety of parenting resourcesin Spanish;
see the“Resources & Publications’ section.

Visit <www.pta.or ¢/member s'r espub/Our Childr en/ocnewd etter
.asp> for tips on distributing the English and Spanish language versions
of Our Children Newdletter.

Parent Involvement Commission
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How Can | Get the Most
Out of Parent-Teacher
Conferences?

Set up aconference early in the school year. Let the
teacher know that you are interested in your child's
education and that you want to be kept informed of
his progress. If English is your second language, you
may need to make specid arrangements, such as
including in the conference someonewho is bilingual .
If possible, also arrange to observe the teaching in
your child's classroom. Afterward, talk with the
teacher about what you saw and how it fits with your
hopes for your child and your child’s needs.
Before a conference, write out questions you want to
ask and jot down what you want to tell the teacher. Be
prepared to take notes during the conference and ask
for an explanation if you don’t understand something.
Talk with the teacher about your child's talents, hob-
bies, study habits and any specid sensitivities he
might have, such as concerns about weight or speech
difficulties.
Tell theteacher if you think your child needs specia
help and about any special family situation or event
that might affect your child’'s ability to learn. Mention
such things as a new baby, an illness or arecent or an
upcoming move.
Tell the teacher what kind of person you want your
child to become and what values are important to you.
Ask the teacher for specific details about your child's
work and progress. If your child has aready received
some grades, ask how your child is being evaluated.
Ask about specific things that you can do to help your
child. At home, think about what the teacher has said
and then follow up. If the teacher has told you that
your child needs to improve in certain aress, check
back in afew weeksto see how things are going.
Approach the teacher with a cooperative spirit. If you
disagree with the teacher about an issue, don’t argue
in front of your child. Set up ameeting to talk only
about that issue. Before that meeting, plan what you
aregoing to say. Try to be positive and remain cam.
Listen carefully. If the teacher’s explanation doesn’ t
satisfy you, and you do not think you can make
progress by further discussion with the teachers,
arrange to talk with the principal or even the school
superintendent.
Many teachers say that they don’t often receive infor-
mation from parents about problems at home. Many
parents say that they don't know what the school
expects from their children—or from them. Sharing
information is essential, and both teachers and par-
ents are responsible for making it happen.
Parent Involvement Commission
U.S Department of Education Office of
Intergovernmental and I nteragency Affairs
Educational Partnerships and Family Involvement Unit
No Child Left Behind



President’s Message...

Diversity is our strength. | know that
you, like me, want the best for your chil-
dren, for al children.

It isvitaly important for parentsto par-
ticipate in their children’slives. To ensure
the quality of schools, teachers and princi-
pals need to recognize that parents must
not only be involved in their children’s lives at home, but also
must be involved at all levelsin the school. We cannot look at
the school and home in isolation from one another.

Itisnot alack of interest that keeps parents and families from
becoming involved. Despite our good intentions, barriers can
make even smple parent involvement activities difficult to carry
out. How well do you understand the significant barriers that
prevent families from becoming involved?

Wetalk about common courtesy,but courtesy is not common
—it is culturally determined. Mannerisms, practices, and habits
of one culture can easily embarrass or offend parents from dif-
ferent cultures.

Some parents are not sure they have anything of value to
contribute. Some feel they have talents but don’t know how to
contribute. Some parents may feel intimidated by principals,
teachers, and PTA leaders. Some may have had unpleasant
experiences when they were in schoal, or they may have limit-
ed education. Parents who cannot read may not understand the
newdetters and brochures that are sent home,

Parents may feel they are not welcome in the school. Many
parents have met a principal, teacher, or school employee who
sends the message, “ Parents need not interfere.” Many parents
fed put-down,confused,and left out when school staff and PTA

leaders use jargon or expressions they do not understand.
Highly specialized language promotes insider/outsider groups.

Many parents do not understand the system or how to be
involved at their children’s school. Many people from other
countries have been taught to treat educators with the greatest
respect. Asaresult, they may find it difficult, or impossie, to
guestion or provide input about their children’s educetion.

Many parents view PTA as an established clique that
excludes others. Thisimage of PTA can be aturn-off to new
parents and to many groups from cultures that are different from
the dominant norm in the school community.

It ishard for parentsto find enough time to volunteer, attend
meetings, and join decison-making committees when these
activities are scheduled at times that interfere with work or other
obligations, such as religious observances.

Diversity is our strength. | challenge you to overcome the
barriers that restrict parent involvement at your schools. Think
about the many backgrounds that exist in your school commu-
nity: race, ethnicity, ability,family structure, religion,education,
and socio-economic status. Then think about building success-
ful programs to include parents and families. Remember the
vaue of parent and family involvement. Open your mind to new
ways of thinking about meaningful parent and family involve-
ment. Explore new ways to effectively engage parents and fam-
ilieson behalf of children. Create apolicy that will work in your
school community.

Diversity isour strength. Together, parents, families, teach-
ers, and principals can succeed in educating children and
preparing them to lead healthy, happy, and productive lives.

Carla Nifio, California State PTA President

New Resources Help Members Become
Valuable Source for Schools and Communities

Nationa PTA provides members with support and guidance as
they serve the nation’s children. T hrough brochures, print and
electronic newdetters, specid mailings to loca PTAs, Our
Children magazine,and the PTA public and Members Web sites,
you have access to timely and important information on issues
affecting children and youth.

Recently, we introduced three resources that are, as aways,
backed up by a considerable amount of knowledge and expertise.
Are you taking advantage of these materials? Following are a
brief overview of each, aswell as suggestions for using them.

e After-school programs serve avital need in every communi-
ty by helping to keep children safe, promoting academic
achievement, and helping children develop socia skills.
National PTA developed a Local PTA Planning Guide”
in partnership with the Charles Stewart Mott Foundation,that
provides event ideas, downloadable postcards, flyers, and
posters; sample press materials; talking points; and a public
service announcement. For after-school week and beyond,
access your PTA planning guide at <www.pta.or ¢/after-
schoolcar e>.

e Through a grant from the University of Arizona, Nationa
PTA developed a Talking with Kids About HIV/AIDS

brochure that advises parents on how to
discuss HIV/AIDS with their children.
Available in both English and Spanish on
the public site at <www.pta.or g/par entin-
volvement/healthsafety>, the brochureis
perfect for handing out at meetings and
community events, and excerpting for PTA/school newslet-
ters and Web sites. The brochure and other training materias
to help PTA leaders present a workshop are available on the
Members Web site in the Planning Y our Year, Program &
Event Planning section along with other PTA programs.

* You know how important parent—teacher partnerships are to
your child’'s success. National PTA, with the Nationa
Education Association, has developed a series of guides
(some of which are also available in Spanish) to help parents
and teachers work together. Order these guides, build your
parent involvement library, distribute the guides to all school
staff and parents, use excerptsin your PTA/school nevdetter
or on your Web site, and pass them out at community events.
Nationa PTA’s Customer Service Department is standing by

to help you at (800) 307-4PTA (4782).
Linda Hodge, National PTA President
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PTAvs. PT Others

PTA versus PT Others, arecurring theme. Usual comparisons dis-
cuss insurance, nonprofit status, national structure of support and |ead-
ership training opportunities. Lately, PTA leaders have been requesting
additional talking points specifically listing ways PTA, not PT Others,
benefit “my child” in “his/her dassroom” at “ his/her school”

Supporting students, parents and school site needs at local levels
through fund raising efforts appears to be the primary focus of PT
Others. PTA addresses “bigger picture’ issues by encompassing local,
regional, statewide and national needs of all children and by offering
support through child and parent-centered programs and advocacy
efforts.

How does PTA make a difference for my child in his’her classroom
at their school? A review of PTA’s position statements on child-related
legidation, local issues and resolutions passed at the state PTA conven-
tion might reveal some interesting answers.

1. Inyour child's school, K-3 classrooms have a cap of 20 pupils per
class. PTA isastrong proponent of smaller class sizes for optimum
learning. Advocacy efforts played an important rolein passing Class
Size Reduction legidation that provided program funding for reduc-
ing class sizes.

2. Inyour child’s schooal, classroom and school facility renovations and
construction are underway. Many local school bond measuresto pro-
vide funding for school repairs and maintenance have been passed
with support from local PTA volunteers. Statewide PTA efforts
hel ped pass Proposition 47, a state bond measure to provide contin-
ued funding for school facility modernization and construction plans.

3. Inyour child's school, music, visual and performing arts are part of
the curriculum. PTA isastrong advocate of the artsin education and
advocacy efforts for inclusiveness of the artsin the curriculum are
ongoing.

4. Inyour child's school, hedthier snacks and lunches are offered. PTA
efforts nationwide to support healthier nutrition and physical fitness
programs for children at school have helped to effect postive
changes.

National PTA advises |leaders to avoid making comparisons when
asked to discuss PTA vs. PT Others; just promote PTA. A review of
advocacy issues PTA supports and opposes offers a plethora of inter-
esting information and material to use to promote PTA inyour child's

schoal.
Leadership Services Commission

Membership Dues

Meet Our Historian

My name is Kim Dickenson. | am a senior in alarge
high school with an enrollment of almost 3,500 students.
| am very involved in the marching band at my high
school. | am also the California State PTA Historian.

| want to impress upon you how important it is to keep
track of al of the activities and things that go on in your
units, councils, and districts. PTAS/PTSAs do many things
at their sites. Other units, councils, and districts would
love to know about them.

On every campus in California, when you enter the
office, you are greeted and asked to please sign in and state
your purpose. Thisis one resource units may use to tally
volunteer hours. These hours can be anything from parents
helping out in classrooms to the many hours you volun-
teered at the annual carnival.

At the council level, your historian hours are usually
taken from a sign-in sheet that is passed at each meeting.
These are any and dl hours that you, as an individual ,have
volunteered working for the council. Thisincludes al of
those long hours you spent at the school district office
waiting for the judgesto show up to judge al of the
Reflections Program entries, as well as all of the long
hours you spend collating all of the artwork and paper-
work. Also, al of the time you spent on your HSA func-
tion, planning and the actual activity istimeyou may
count.

At the PTA didrict leve, it gets abit more complex, but
not much. Y our president and al of the new unit organiza-
tion team can count al of the endless hours on the road,
driving to schools, meeting attendance, telephonetime
doing PTA business, running PTA errands, etc.

The California State PTA would also love for you to
tell us what cregtive things you have done at your PTA
unit, council or district. The “Unit Annual Report Form”
(page 447 of the California Sate PTA Toolkit) has space
provided for you to tell usall about your amazing students
and projects. If you have any questions, you can
Email me at <historian@capta.or g>.

Dues collected by PTA units are generaly tax

deductible. The servicesthat aPTA providesto members

are intangible and do not provide any direct benefit to specific

members or groups of members. Such intangible servicesinclude

leadership and legdation. These services are generaly a benefit

to the entire community, regardless of whether or not all members
of the community become members of the PTA.

There are of course exceptions. Specificaly, if a significant
portion of the PTA unit’s programs were for lobbying or political
action committee services,there would be not only an issue of tax
deductibility, but also of the unit’s adherence to California State
PTA guiddlines.
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Also, if asignificant product is received or if the member
receives benefits not available to the community at largethe PTA
dues would then not be deductible.

PTA dues are generaly so small that the question of whether
the dues are 100% deductible would be arare one. It is however,
always the taxpayers responsibility to report income and deduc-
tions gppropriately. PTA units are not in the business of dispens-
ing tax advice. If aunit believes that it has an issue regarding
deductibility of its dues, it should consult directly with atax per-
son who can address their specific circumstances.

Resource: Cynthia Sanchez, CPA
Finance Commission



Fund Raising—
Why or Why Not

Recently, | ran across an article from Thirty-
Third District PTA’s “Briefs for Busy Leaders’ that
was written in October 1984, and as | read it | redlized
the information it contained isjust as relevant today as
it was then.

Me and My Shadow

Has fund raising become such an important part of
your PTA that it overshadows everything else? Stop
and think about it. Where on your PTA membership
card or in your PTA bylaws does it state that “PTA
shall be the fund raiser for the school 7’

Every organization needs funds to operate. That's a
fact of life. However, if fund raising has become the
“dar of your PTA show,” overshadowing its goals, per-
haps you need a new “performance” Hasyour PTA
board met and evaluated your PTA objectives for the
year? Are you focusing on programs or projects for
students, or do you spend so much time and energy on
fund raising that there'slittle time for anything else?

Of course, you are concerned that the studentsin
your school not do without essential material things.
And you are to be commended for such an attitude.
Yet, with today’s budget crunchesin local school dis-
tricts, it's easy to fall into the routine of raising money
to buy equipment at the request of well-intentioned
school personnel. Do remember,no matter what is sug-
gested, the PTA board has the power to reject and to
reflect on your PTA’s established priorities.

Before your association approves a large-scae
financial undertaking, have you investigated the costs
in terms of people power, time, energy or initial invest-
ment? Have you considered the possible liability if
contract promises are not kept?

The principa and the PTA should work as partners
in setting goals that will directly affect students,
preparing them to be responsible citizens. Instead of
focusing exclusively on fund raising, why not help to
bring important information programs on vital issues
to students and parents alike?

Today's issues are many: substance abuse, child
molestation, traffic safety, parenting, teaching human
vaues, etc. The resources for these subjects are every-
where. Taking advantage of them istruly being respon-
sive to the educational need of helping familieslearn
and grow together. That's a basic objective of PTA!

Isn't it amazing that 19 years ago PTA faced the
same chalengesand concernsthat we share today!
National PTA's Annual Resources, Money Matters,
page 14, says, “PTAs should use the 3-to-1 rule. For
every fund raising activity, there should be aleast three
non-fundraising projects aimed at helping parents or

children or advocating for school improvements.”
Michel Opher, Treasurer

The Value of Membership

Does your membership campaign last only two or three weeks? Is your
membership campaign an isolated event at the beginning of each school
year? Do you invite your membersto join and then abandon them once you
receive their money? Membership is an ongoing, creative attitude that
should encourage continuing enrollment. How do you value your mem-
bership?

Members should be, and are,the primary asset of our organization. How
do we keep them involved? Are you delivering the message about their
importance to the organization? We can not tell people how much or even
whether they’ll value being a member. However, we can deliver a power-
ful message about PTA that will enable them to weigh the benefits and
decideif PTA has enough vaue for them to commit not only their dues but
their time. How do we deliver this message to our members?

1. Let your members know at least three recent accomplishments of
your PTA. By providing information about your PTA’s accomplish-
ments, you will appeal to a prospective member that is mission-driven
and wants to see results that have significant impact on children and
communities. Y ou will aso appesl to individuals on an emotional level,
those who feel passionate about what they give their time to and want
to make a difference through their personal involvement.

2. Develop a list of sate and national accomplishments. Explain the
accomplishments of Nationa and California State PTA. Explain the dif-
ferences between PTA and other parent groups Tak about parent
involvement and advocacy for all children.

3. Describeyour PTA’s current goals and expected outcome for the
upcoming school year and beyond. Explain the need for PTA pro-
grams. Let your new and current members know they can contribute to
the goals that have been established. Do you continue to expand your
programs? Are you asking your members for input? Explain how your
PTA’ s priorities were established. Involve your members in the deci-
sion-making process. Involvement brings forth new ideas and shapes
the future of PTA.

4, Highlight the value of being a member of your PTA! When talking
to your members include both the tangible and intangible benefits of
being a member. Tangible benefits can include parenting
materials/resources, leadership training, programs and activities.
Intangible benefits can include support the mission and purposes of
PTA, and becoming part of anetwork of locd, sate, and national advo-
catesfor all children.

Now, you have the members. What are you going to do with them? A
large membership does not necessarily mean large attendance at meetings.
However, if your members are informed, involved and are partnersin plan-
ning the programs/projects, increased attendance at meetings will follow.

Members success is the purpose of our existence. We are responsible
for the development and delivery of programs and servicesthat are timely
and responsive to the changing needs of our members.

Membership means marketing, selling, and producing. Don't stop your
membership enrollment effortsin the fall. Keep marketing,selling and pro-
ducing meaningful PTA programs/projects all year long. Asthey say, build
it, and they will come! Y our unit will grow and prosper. Membership isthe
future of your unit; it is your volunteers, your idea-makers, and your future
leaders.

Sources: Beyond Member ship Marketing
Patricia A. Segel, James S Delicia. 1999.

The Value of Member ship. National PTA.
Member ship Committee
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Excellent Web Sites
and Resources for
Exploration on Bullying

<WWWw.Sopriswvest.com>
Source for the “Bully-Proofing Y our School” and many
other educational publications and resources.
<www.tolerance.or g>
Tolerance is aproject of the Southern Poverty Law
Center. It hasakid's section, a teen page with advice on
how to start a “Mix it Up Dialogue’ at school and
resources for educators and parents.
<www.adl.or g/pr gjudice/default.asp>

Barnes and Noble and the Anti-Defamation League
joined forcesto create “ Close the Book on Hate” after

the Columbine High School tragedy.
<www.pbs.or g/noit>

“Not in Our Town” isaPBS film and web site that tells
the story of how thousands of Billings, Montana, resi-
dents stood up to the bullies and declared their town
hate-free.
<www.pr oj ectchange.or g>
Project Change, sponsored by Levi Strauss, isan online
network supporting a variety of anti-racism groups.
Some menu items are Symbols of Hate and Oppression,
AntiRacism.Net, and Publications.
<www.color ado.edu/cspv/index.html>
The Web site for the University of Colorado Center for
the Study and Prevention of Violence.
<www cfchildren.org>

Thisisthe Web site for the Second Step and “ Steps to
Respect programs.

Community Concerns Commission

California High School
Exit Exam
Resources in Spanish

In order to assist schools and districts in noti-
fying Spanish speaking parents and guardians
about the California High School Exit Exam
(CAHSEE), the Cadifornia Department of
Education has posted a humber of resources in
Spanish. These resources include facts about the
California High School Exit Exam, sample stu-
dent and parent reports, newsletter inserts, and
information about specia education accommoda-
tions and modifications. The most recent publica-
tion is a parent brochure regarding the postpone-

ment of the California High School Exit Exam.
<www.cde.ca.gov/statetests/cahseel/ver sions

/spanish/spanish.html>
Parent Involvement Commission

EdSource Video Explains
California School Reforms

Parentswho are confused or simply want more information about
Cdlifornia’s new standards-based reforms can benefit from a new 15-
minute video from EdSource. The video offers an up-to-date overview
explaining the basics and recognizes the importance of maintaining high
expectations for students from all backgrounds.

Parent leaders preparing parent education programs will find the video,
Cdlifornia’'s Commitment: Raising Academic Standards for All Students,
the perfect tool for explaining Californiad's standards-based reforms to
parents. Available in English and Spanish, the video can help darify the
purpose behind these reforms, the related state testing and accountability
programs, and how these new initiatives will affect students and schools.

EdSource also offers accompanying moderator guidesin English and
Spanish that parent leaders can use to help begin conversations with par-
ents after they’ve viewed the video.

In developing the video, EdSource convened focus groups to discover
what parents understood about standards-based reform, with special
attention to the needs of Spanish-speaking parents. PTA, afounder of
EdSource in 1977 and an on-going EdSource sponsor, was instrumental
in setting up these focus groups.

Thanks to foundation funding from Washington Mutual and the Stuart
Foundation, all PTA districts were given English and Spanish copies of
thisvideo. Thanks to the Pacific Life Foundation, preparations are being
made to send English and Spanish videosto all council presidents aswell.

A complete packet in either English or Spanish costs $16 and includes
the video, moderator guides, and four short publications in a question-
and-answer format. Additional tapes with the accompanying publications
in either language are $9. To order, call EdSource at 650-857-9604 or go
online &: <www.edsour ce.or g>. Or contact your PTA district or council
president to inquire about borrowing the videos.

27th Annual EdSource Forum

[HEHHHEH Overhauling School Funding in California:
The Push for Greater Adequacy, Equity &
Accountability

Across California, conversations about mobilizing political will for
amodel of school funding based upon “adequacy” have started to
take place among opinion leaders, policymakers, educators, and
advocacy groups. This Forum will focus on the need to radically
restructure California's school funding formulas and assumptions.
Don’t missthisimportant and timely event!

Thursday, March 18, 2004
Manhattan Beach Mar riott, Southern California

Friday, March 19, 2004
San Ramon Mar riott, Northern California
$60 for PTA members
Register by February 3 and pay just $50!
Call the EdSource office at 650-857-9604 or visit EdSource’'s Web
site at <www.edsour ce.or g> for more information on the program
and speakers.
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Junk Food Out, Profits In
At San Francisco Middle School

At atime when lawsuits and controversy are shaking up the junk food
industry, a San Francisco middle school has replaced unhealthy menu items
with wholesome choices—and in the process has become one of the most prof-
itable middle school cafeterias in the San Francisco Unified School District.
Aptos Middle School’s “alacarte” cafe eliminated junk food and replaced it
with a healthy menu beginning in January 2003.

During the last full month of food sales before the transformation,
November 2002, the school’s food service lost nearly $1,000. Within weeks
after soda, chips, and entrees like mega-colossal burgers (58%) calories from
fat), chicken wings (61%) and hot links (77%) were removed, revenues were
up. By March, the program had become profitable, and it finished the year
more than $6,000 in the black.

After students were surveyed about favorite choices, the Aptos Café added
such popular items as sushi, deli sandwiches, baked chicken with rice, fresh-
ly made soup,sdads and fruit desserts. All drinks with added sugar were elim-
inated, including those in vending machines, and replaced with water, 100%
fruit juice and milk.

The fear that selling junk food is the only way to make money has deterred
school food operations nationwide from getting rid of unhealthy food, despite
widespread parent concerns about junk food available to their kids. Children’s
health advocates, alarmed about soaring childhood obesity and related dead-
ly hedlth problems, are pitted against school activities directors raising money
by selling soda and candy.

Y et not only has converting to healthy food increased Aptos profits, but the
profits also compare favorably with those at far larger schools. Aptos, with
860 students, generated more than $2,000 in May, while the district’s largest
middle school, A.P. Giannini—with 50% more students, or 1,280—-made less
than $90 for the month. Giannini till sells soda and junk food.

At Aptos, getting rid of junk food also significantly improved student
behavior after lunch and reduced litter, teachers and administration report.
Many parents who previoudy insisted on packing their kids' lunches are
relieved of that task, feeling confident their children’s lunch money will be
spent on a healthy meal.

At Aptos, acommittee of parents and faculty overhauled the menu by scru-
tinizing every item. The committee relied heavily on Email and “cyber-mest-
ings”

“We tried to make sure that every choice we offered contained nutrients,
not just empty calories,” explained Dana Woldow, chair of the Aptos PTSA
Student Nutrition Committee,which worked with the school district’s Student
Nutrition Services (SNS) Department to devel op the new food program.

“It is not enough that our food be less bad for the kids,” Woldow added.
“We want the food to be good for them. Our turkey and roast beef sandwich-
es are made with lots of fresh lettuce and tomato. The homemade soups are
loaded with vegetables. All the juices are 100% fruit juice,not 10% juice with
added sweeteners. No matter what kids buy for lunch, they are getting some-
thing hedlthy.”

Now the model that brought nutritional and financial successto Aptosis
poised to spread district wide. In May, aschool district nutrition and physical
activity committee recommended, among other things, that the Aptos model
be rolled out to every middle and high school by Fall 2003.

“We must move forward with the healthier choices at all schools,” says Ed
Wilkins, the SNS supervisor who worked with Aptos to develop the program.
“It'sthe right thing to do, for the children.”

Second District PTA

National PTA

Convention Resolutions

The authority for National PTA’s legidative
activitiesin the third PTA Purpose: “To secure ade-
quate laws for the care and protection of children
and youth.”

Since itsinception in 1897, National PTA has
recognized that an organization dedicated to the
welfare of children and youth must concern itself
with the laws that affect children or those that may
be needed to protect them. For information on
National PTA's legidative activities, see Naional
PTA's Annual Resources for PTAs, Legidative/
Advocacy section. Position statements, legidative
policy statements, specific items and resolutions are
used to establish the National PTA Legdative
Program.

National PTA convention resolutions seek to
address problems, situations, or concerns that
require nationwide action for solution. Delegates at
the National PTA convention debate and vote on res-
olutions submitted by local, council, district, Sate
PTAs or by the National PTA Board of Directors.

Resol utions adopted by the convention delegates
must be considered by the board of directors, and
only those ratified by the board constitute official
position of National PTA (asrequired by the articles
of incorporation) unless or until they are amended or
rescinded by National PTA’sBoard of Directors.

Existing resolutions may be reactivated by the
convention body. Substitute resolutions may be con-
sidered to update a position or even secure an oppos-
ing position. If the substitute resolution is adopted
by the convention and ratified by the board of direc-
tors, the existing resolution is rescinded and the sub-
gtitute becomes the position of National PTA.

All resolutions adopted by convention delegates
and ratified by National PTA’s Board of Directors
since 1957 are accessible on National PTA intranet
by members of the California State PTA Board of
Managers. Further information about resolutions
can be obtained by contacting National PTA’s cus-
tomer service desk at (202) 289-6790 or by Email at
<info@pta.or g>.

Resolutions Committee

|_ Circulate and Celebrate

Don't let negative talk such as gossip or com-
plaints infect your organization. Circulate and
celebrate positive stories and facts. Make it a
point everyday to share a story about a great
board member, a terrific idea, or someone's
excellent efforts in your organization or on staff.
Turn negative into positive by relating how well

amember handled a difficult situation.
Communications Commission
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— CAPTAso |

Order Online @
<www.captastore.com>
or Call Toll Free:
977-841-2393

For:
O Wearables

O Jewelry and Lapel Pins

O Meeting Materials

O Beverage Ware

O Pens, Pencils & Paper

O Binders for the Toolkit and
Annual Resources for PTAs

O Special Items

Be sure to check the Web for
specials and new items
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If you are no longer a PTA president,
please forward this and all mailings
immediately to your successor.

Articles appearing in this newsletter may be
reprinted in PTA unit, council and district
newsletters only. Please credit the California
State PTA.
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