
Last year, when I was installed as
your president, I told you that I had a
vision. A vision of increased member-
ship, a membership that closed the gap
between all people interested in improv-
ing the lives of children. A vision to
expand our members’ knowledge and

skills in leadership, parent involvement, and advocacy.
I told you that diversity is our strength. I challenged

you to advance the PTA message of excellence in parent
involvement and advocacy. I challenged you to reach out to
the uninformed and utilize mentorship techniques modeled
in the Hispanic Initiative. I challenged you to reduce the dis-
parities that existed and increase the opportunities that
would produce positive outcomes for educational excel-
lence. I challenged you to position PTA beyond our individ-
ual communities ... to have a broader scope of impact in
which we develop models of excellence that enable us to
better serve every child with one voice.

I was confident that we could meet these challenges. I
was sure that we could be aware, sensitive, and proactive in
responding to the important issues affecting children. I
knew that we had overwhelming opportunities for expan-
sion in membership, that an untapped wealth was out there
just waiting for PTA to answer the call.

The Board of Directors established three overarching
goals for the 2003-05 term: 1) To demonstrate the power of
PTA, 2) To integrate parent involvement throughout the
organization, and 3) To develop and implement profession-
al volunteer standards for the Board of Managers.

PTA continues to be a valued and integral part of the
California education system. PTA’s focus on every child
allows us the freedom to represent children, programs and
schools that may not have the ability or the option to be
heard.

During this past year, PTA worked to increase parent
involvement and to ensure that parents understand how
important they are as a child’s first teachers. The California
State PTA is co-sponsoring regional Community Leader
Forums with Preschool California. These forums are aimed
at engaging leaders from diverse constituencies in activities
to garner support for voluntary quality preschool for all.

PTA again collaborated with other parent-centered orga-
nizations to offer a Parent Symposium focused on building
leadership skills, understanding the positive impact parent
and fa m i ly invo l vement have on student ach i eve m e n t ,
addressing the needs and concerns of families through com-
munity involvement and action, and understanding how the
involvement of fathers makes a difference in their children’s
lives. 

A key action step in providing our members with models
of collaboration was evidenced in the Health Commission’s
goal of educating parents to promote healthy students
through School Health Councils. The crisis of asthma and
obesity are two health issues that these councils study.
Members were provided with resources to address the criti-
cal issue of teen substance abuse, including user-friendly
information, tips on how to talk more effectively with teens
about drugs, and strategies for helping teens make well-
informed, safety-oriented decisions. 

We built the diversity of our board to enhance our
strength and continued our focus on reaching out to our
underserved Hispanic communities. Protégés were trained
in the legislative process, communicating with the media,
and building successful partnerships. Our mentors focused
on enhancing the protégés’ leadership and presentation
skills and providing them with insight and awareness of
PTA policy and procedure.

Advocacy is one of the key roles of PTA, one of the key
ways in which PTA demonstrates our power. In the last year,
we actively participated in coalitions formed to pass or
defeat three statewide ballot measures. We successfully
opposed Proposition 54, Classification by Race, Ethnicity,
Color or National Origin. We supported Proposition 55, the
$12.3 billion K-University Public Education Facilities Bond
Act of 2004, and Proposition 56, the Budget Accountability
Act. 

Despite the fact that Proposition 56 was not approved by
voters, a strong message was sent to the legislators that they
must be accountable and take responsibility for passing a
bu d get on time. Proposition 55 was successful, a n d
California’s public schoolchildren will have the schools
they need and d e s e rve, mu ch-needed rep a i rs and new cl a s s-
rooms to ease ove rc row d i n g. C o n t i nued on Page 2
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P r e s i d e n t ’s Message…C o n t i nu e d
And what about membership? Our power and our

strength! What about making that positive move and
reaching out to the diverse populations who make up this
wonderful state of California? How did we do? As of
March 31, 2004 we had an increase of 25,338 in our
membership! This is a 2.5% increase. This is HUGE!
This is each of you, working hard to spread the word
about PTA and the benefits of being a member. This is
PTA moving into the future.

I challenge you to increase membership again in this
coming year. Let’s aim for 30,000 additional members.
Remember, we have overwhelming opportunities for
expansion in membership. We have an untapped wealth
out there just waiting for PTA to answer the call.

You are the strength of PTA! And you can make a dif-
ference, one new member at a time. How about “Each
one, bring one!” Each of you, bring in one more new
member. Just think of what a successful outcome we
would achieve.

I challenge all of you to look for others who have an
equal passion for the welfare of children and ask them to
be a part of PTA. Diversity is our strength! You are our
strength! I want to thank each of you for all that you do.

C a rla Niño, C a l i fo rnia State PTA Pre s i d e n t

Motivating Volunteers
to Become

Tomorrow’s Leaders
As the PTA year starts to wind down,
now is a good time to ask ourselves,
Have we acknowledged the work that

all our volunteers do? Do they know that the work of our
association could not be accomplished without their ded-
ication? 

While recognition of volunteers is best when it’s an
ongoing activity, the end of the school year is an ideal
time to celebrate your PTA’s achievements. Recognizing
volunteers for a job well done can open the door for their
return the following year, and may even prompt them to
lend a hand for back-to-school events during the summer.
Motivated volunteers will not only inspire others to
serve, they will grow to become the future leaders and
supporters of PTA. 

From first-time local members to the national board of
directors and its officers, PTA is fortunate to have 6 mil-
lion members who volunteer their time and talents for the
good of all children. By making our volunteers under-
stand that they are appreciated and by keeping them
motivated, we are investing in the future of our PTAs, our
children, and our communities.

Linda Hodge, National PTA President

Commemorating Brown v.
Board of Education–

Fulfilling Promises to Our 
Nation’s Children

by Linda Hodge and Warlene Gary

N ational PTA President Linda Hodge and Chief Exe c u t ive
O fficer Wa rlene Gary have coauthored this month’s leaders h i p
m e s s age to affi rm the orga n i z at i o n ’s commitment to carrying out
the promise made by Brown v. Board of Education. 

In 1954, the nation was fo rever tra n s fo rmed when thirt e e n
c o u rageous families in To p e k a , K a n s a s , i n cluding the parents of
Linda Brow n , took a stand because they knew that bl a ck ch i l d re n
d e s e rved the same educational opportunities as white ch i l d re n .
The landmark case, B rown v. Board of Educat i o n , a ffected ch i l-
d ren in all 21 states that had segregated cl a s s ro o m s , and it affe c t-
ed an entire ge n e ration and ge n e rations to fo l l ow. 

The 50th annive rs a ry of this historic Supreme Court decision
p rovides an occasion for PTAs and communities to celeb rate the
s t rides that have been made to provide all ch i l d ren with an equal,
high-quality educat i o n , while also taking account of the wo rk
still to be done. To d ay, the “ a ch i evement gap ” — d i s p a rities in
academic ach i evement between white and Asian students and
their bl a ck and Hispanic peers — c o n t i nues to be one of the most
p ressing pro blems in education. 

To fulfill the promise of Brown v. Board of Educat i o n , t h e
n ation must do a better job in ensuring that minority and disad-
va n t aged students are given excellent educational opport u n i t i e s .
P TA s , t o o , must increase their effo rts to provide a high-quality
e d u c ation for all ch i l d ren. PTAs can be the cat a lyst to help par-
e n t s , t e a ch e rs , s t u d e n t s , and community members from eve ry
socioeconomic and cultural back ground become invo l ved to
e n s u re the success of all ch i l d ren. Our nation and our 26,000
P TAs have the re s o u rces and ex p e rtise; we just need to make full
use of them. We cannot settle for anything less.

H o n o ring the Legacy of Brown v. Board of Education
• I nvite a guest speaker to your PTA meeting or hold a panel

d i s c u s s i o n .
• Plan school activities that will celeb rate dive rs i t y.
• S u p p o rt programs that help minority and disadva n t aged ch i l-

d ren ach i eve academic success. 
• Use National PTA’s Respecting Diffe rences Resourc e

Guide <www.pta.org/members/respub/prores/respectd-
iff/intro.asp> to ensure that your PTA reflects the racial
and ethnic makeup of your community.

• E n c o u rage legi s l at o rs to fully commit to equality of funding
for public schools.  

• Pa rt i c i p ate in the “ Five Cents Makes Sense for Educat i o n ”
campaign to increase the fe d e ral investment in our publ i c
s ch o o l s.
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Helping With Reading
How Can I Encourage My Child To Read?

Helping ch i l d ren become–and re m a i n – re a d e rs is the single most import a n t
thing that parents and families can do to help their ch i l d ren succeed in sch o o l
and in life.
• Read aloud to your child often. Start reading to your child when he is a baby

and ke ep reading as he grows up. As you re a d, talk with your ch i l d.
E n c o u rage him to ask questions and to talk about the story. Ask him to pre-
dict wh at will come nex t .

• E n c o u rage your child to read on her own. Children who spend at least 30
m i nutes a day reading for fun develop the skills to be better re a d e rs at sch o o l .

• Set aside quiet time for fa m i ly re a d i n g. Some families enjoy reading aloud to
e a ch other, with each fa m i ly member choosing a book, s t o ry, p o e m , or art i-
cle to read to the others .

• Visit the libra ry often. Begin making we e k ly trips to the libra ry when yo u r
child is ve ry yo u n g. See that your child gets his own libra ry card as soon as
p o s s i bl e.

• Buy a ch i l d re n ’s dictionary and start the “ l e t ’s look it up” h ab i t .
• M a ke writing mat e ri a l s , s u ch as crayo n s , p e n c i l s , and pap e r, ava i l abl e.
• Ask fa m i ly members and friends to consider giving your child books and

m agazine subscriptions as gifts for birt h d ays or other special occasions. Set
aside a special place for your child to ke ep her own libra ry of books.

• Get help for your child if he has a reading pro blem. If you think that yo u r
child needs ex t ra help, ask his teach e rs about special serv i c e s , s u ch as after-
s chool or summer reading programs. Also ask teach e rs or your local libra ri-
an for names of community orga n i z ations and local litera cy volunteer gro u p s
t h at offer tutoring serv i c e s .

• If you are uncomfo rt able with your reading ab i l i t y, look for fa m i ly or adult
reading programs in your commu n i t y. Your libra rian can help you locate such
p rograms. Friends and re l at ives also can read to your ch i l d, and vo l u n t e e rs
a re ava i l able in many communities to do the same.

Parent Involvement Commission
U.S. Department of Education, No Child Left Behind

C a l i fo rnia State PTA insurance cove rs bonding
for all units, councils and district PTAs. The basic
bond provides $15,000 Employe e / Volunteer Th e f t ,

$15,000 Fo rge ry and $15,000 Th e f t , D i s ap p e a rance and
D e s t ruction of money or scrip. Th e re is a $500 deductibl e.

Bonding losses occur because PTA financial guidelines are
not fo l l owe d. Recent bonding losses in Califo rnia incl u d e :

√ Monies not counted by two people
√ Monies not deposited immediat e ly
√ Monies left in teach e rs ’l o u n ge
√ Monies left in a ve h i cl e
√ Monies left in a filing cab i n e t
√ Monies left in a desk drawe r
√ C h e ck fo rge ry

H ow do you prevent this from happening? It is critical that
P TA financial guidelines be fo l l owe d. Two signat u res are
re q u i red on all ch e cks. When a fundraiser is held and large
amounts of cash are collected, t wo people MUST count the
funds and deposit the money in the PTA bank account immedi-
at e ly. Cash must not be left unattended any wh e re. When a large
f u n d raiser is held, it is a good practice to do an audit on the

f u n d raiser upon completion of the event. An audit will immedi-
at e ly reveal any funds that are missing.

Wh at ’s the consequence for stealing money? In the ab ove
mentioned bonding losses (cl a i m s ) , m a ny individuals have been
a rrested and prosecuted by local law enfo rcement age n c i e s .

Wh o ’s re s p o n s i ble for PTA monies? The PTA exe c u t ive
b o a rd is re s p o n s i ble for ensuring that proper financial pro c e-
d u res are fo l l owe d. If the tre a s u rer is missing meetings and not
making monthly tre a s u re r ’s rep o rt s , i nve s t i gat e. If a fundraiser
was held and the monies don’t show up on a report as having
been deposited, investigate. N eve r sign blank ch e cks. Use
Au t h o ri z ations for Payments. Financial re c o rds must be audited
s e m i - a n nu a l ly. 

It is the exe c u t ive board ’s job to re m ove the opportunity fo r
bond losses. Fo l l ow the PTA guidelines that are outlined in the
C a l i fo rnia State PTA To o l k i t, Finance Section, and be eve n
m o re careful when handling large sums of money.

Wh at should you do if you suspect money is missing?
Contact your district PTA immediat e ly. 

Finance Commission

Who’s Responsible?

Express Appreciation
O rga n i z ations that make a habit of

expressing appreciation to their members are
aware of the strengths of each individual in
assisting the orga n i z ation to re a l i ze its
vision. A ck n ow l e d ging the time and effo rts of
your vo l u n t e e rs can dra m at i c a l ly ch a n ge the
way your members interact with each other.

Following are some suggestions to help
your PTA bring about a climate of apprecia-
tion:
• Avoid re c ognition that sets one member

ap a rt from the rest. If only one person can
win re c og n i t i o n ,o n ly a few will try. Awa rd s
s ep a rate winners from losers. Instead,
e n c o u rage members to beat their ow n
a ch i evements from one month to the nex t .

• Let members set their own goals. Help
them understand their value to the team.
A ck n ow l e d ge their contri bu t i o n s .

• U rge members to ack n ow l e d ge other mem-
b e rs. Set up an info rmal netwo rk like a
n ewsletter or a bulletin board wh e re mem-
b e rs can brag about other members .

• R e c og n i ze members for their ove ra l l
s t re n g t h s , not for particular ach i eve m e n t s .
Consider how the member’s skills con-
t ri bute to the orga n i z ation as a wh o l e.

• M a ke eve ry member awa re of other mem-
b e rs ’s t rengths and let them learn from one
a n o t h e r.

Communications Commission
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A re you “counting the day s ” until your current term of offi c e
is over? Instead of mere ly counting them, we hope yo u ’re mak-
ing them count! And one way to do so is to ensure a pleasant and
p ro d u c t ive transition from your administration to the one that fo l-
l ows. Here are a few suggestions that could prove mu t u a l ly ben-
e ficial for you and your successor:

Tools of the Trade–H ave you kept your pro c e d u re book up
to dat e, p a rt i c u l a rly the sections dealing with agendas and min-
utes? Have you included a copy of the current bu d get and
by l aws? A re “job descri p t i o n s ” a c c e s s i ble for re a dy re fe re n c e ?

Rosters and Resources–Do you have a list of curre n t
o ffi c e rs and ch a i rm e n , with their add resses and telephone nu m-
b e rs…and of counterp a rts and re s o u rce persons at your council/
P TA district? Is school info rm ation included as well? Can yo u
l o c ate and pass along the C a l i fo rnia State PTA To o l k i t, and the
N ational PTA A n nual Resourc e s?

Activities–H ave you kept tra ck of programs and pro j e c t s ,
i n d i c ating wh i ch ones have been successful? Have you designat-
ed projects that are unfinished–or untackled–or even unfat h-
o m abl e ?

New Ideas–Do you have some positive suggestions fo r
i m p roving activities or re l at i o n s h i p s , ideas you never “ go t
a ro u n d ” to implementing?

Sharing–Do you ke ep in mind that the “ wo rking tools” o f
your office do not belong to you. Th ey are the pro p e rty of the
P TA unit (or council or district) and need to be passed along with
the job assignment. Sharing personal tips is always ap p re c i at e d
by those who fo l l ow yo u .

Information–To fulfill your re s p o n s i b i l i t i e s , wh e re did yo u

h ave to be, and when? At wh i ch meetings was your at t e n d a n c e
re q u i red? When could you have delegated a rep re s e n t at ive ?
Wh o ever fo l l ows you in your job would welcome the info rm a-
t i o n .

Time Management–H ave you acquired some good tactics
in managing your time? Wh at we re some of the most effe c t ive
ways you discove red to “ ke ep tra ck ” and accomplish assign-
ments? How did you manage your calendar? Did you ke ep two
c a l e n d a rs , just in case? How did it help?

Inspiration–You wo rked dilige n t ly, of cours e, but did yo u
d e rive sat i s faction from your leadership role? Let your successor
k n ow about the fri n ge benefits of the job,about friendships made,
and about the fun and hap py times. Refrain from complaining
about stresses and crises wh i ch may disillusion the upcoming
l e a d e rship befo re they begi n .

Open-Mindedness–Remember how you wanted the fre e-
dom to regroup and redesign for your PTA term? If so, t h e n
remember that the new PTA administration is about to embark on
a sea of new ideas. Don’t sink their ship befo re it sets sail.

Needs–D u ring your tenu re, h ow many times have you said,
“ O h , I wish I had known that when I took offi c e ! ” Wh at did yo u
need to know that no one told you? Why not jot down those con-
c e rns and share them as you wo rk with the incoming regime fo r
a smooth turn ove r ?

Past presidents and past leaders should not be “ h a s - b e e n ’s ”
– t h ey have ex p e rtise to share and should enhance the effe c t ive-
ness of the new leaders with positive attitudes and sincere sug-
gestions. When it comes to PTA tra n s i t i o n i n g, t h e re are no “ h e ro-
i c s ” i nvo l ve d, o n ly “helping hands!”

Leadership Services Commission

Records Retention Schedule
It is very important that certain records be retained. Listed are items that must be reviewed on a periodic basis and kept in

a safe place. Develop a records retention policy based on this list.

Permanent Storage
√ A n nual audit rep o rt s
√ A rt i cles of Incorp o rat i o n
√ Canceled ch e cks for important tra n s a c-
tions (e. g. , t a xe s , c o n t racts) should be
filed with pap e rs pertaining to the tra n s-
a c t i o n .
√ C o rp o ration rep o rts filed with the
S e c re t a ry of Stat e
√ L egal corre s p o n d e n c e
√ G roup exemption documents
√ I n s u rance re c o rd s :

• Accident rep o rt s
• C l a i m s
• Po l i c i e s

√ L e d ge rs
• M i nutes of exe c u t ive board, a s s o c i a-

tion and committees (bound)
√ P TA Chart e r
√ Tax documents:

• E xempt stat u s

• G roup exe m p t i o n
• Letter assigning IRS Employe r

I d e n t i fi c ation Number (EIN)
• S t ate and fe d e ral tax fo rm s , as fi l e d

√ C o rrespondence with state or fe d e ra l
age n c i e s
√ Tra d e m a rk regi s t rat i o n s

10 Ye a rs
√ Financial statements (year-end) and
budgets
√ G rant awa rd letters of agre e m e n t

7 Ye a rs
√ Payment authori z ation and ex p e n s e
fo rms (receipts at t a ched) for payments to
ve n d o rs or re i m bu rsement to offi c e rs
√ Cash receipt re c o rd s
√ C h e cks (other than those listed for per-
manent re t e n t i o n )
√ E x p i red contracts and leases
√ I n s u rance incident rep o rt s
√ I nvo i c e s

√ P u rchase ord e rs

√ Sales re c o rd s

3 Ye a rs
√ G e n e ral corre s p o n d e n c e

√ E m p l oyee re c o rds (post-term i n at i o n )

√ E m p l oyment ap p l i c at i o n s

1 Ye a r
√ Bank re c o n c i l i at i o n s

√ C o rrespondence with customers or ve n-

d o rs if non-contested

√ D u p l i c ate deposit slips

√ C u rrent Bylaw s , ap p roved by state par-

l i a m e n t a ri a n

√ Standing Rules

√ C e rt i fi c ates of Insura n c e

√ I nve n t o ries of products and mat e ri a l s ,

u p d ated ye a rly

Member Services Commission

The Art of PTA Transitioning
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Publicity Books
Who-What-When-Where-Why

W h o ? E ve ry PTA can use a publicity ch a i rp e rson or historian who will take photographs and collect the mat e-
rials used for your PTA programs and activities. These and other items can then be compiled in a
“ P u blicity Book.”

W h a t ? A Publicity Book is a re c o rd of your PTA activ i t i e s , p rograms and projects for the ye a r. It is a place to
s h ow off all the PTA’s ye a rly accomplishments and the accomplishments of the students. It can contain
p i c t u res of your offi c e rs , b o a rd members , other vo l u n t e e rs , t e a ch e rs and students. It can include picture s
t a ken during PTA activ i t i e s , p rinted mat e rials used for programs and eve n t s , n ew s l e t t e rs and media art i-
cles about your PTA , awa rds and other ke ep s a kes. Some PTAs also include minutes from meetings,
financial rep o rts and a copy of the bu d get. A Publicity Book provides a history of your PTA for the
s chool ye a r.

W h e n ? Your PTA will want to begin compiling its Publicity Book at the beginning of the school year so no
a c t ivity will be ex cl u d e d. Th at way, your PTA’s history will be complete. 

W h e r e ? D i s p l ay your PTA’s Publicity Book(s) at all your PTA meetings and at council and district PTA meet-
ings. School open houses, b a ck - t o - s chool nights and PTA Fo u n d e rs Day events are other times to pro u d-
ly showcase your history.

W hy ? If your PTA compiles a Publicity Book each ye a r, t h e re will be an ongoing history of your PTA. Th e
n ext ge n e ration of PTA leaders , students and teach e rs will know wh at your PTA has accomplished.
E ve ry PTA needs a Publicity Book. Communications Commission

Navigate Your Way with 
School Breakfast

Research shows that children who eat breakfast perform better
on standardized tests, make fewer visits to the nurse’s office, and
get better grades overall. That’s good reason to start each day with
a healthy meal.

Making sure your child eats bre a k fast eve ry day is one of “ Te n
Tips to Fuel Your Child’s Brain Powe r,” ava i l able in English and
Spanish on National PTA’s Web site at 

< w w w. p t a . o rg / p a re n t i nvo l ve m e n t / b ra i n . a s p >.
The site lists simple things you can do to help prep a re your ch i l d

to learn. Th e re ’s even a quiz to test your know - h ow. 
The A m e rican School Food Service A s s o c i ation rep o rts that an

ave rage of 8.1 million students eat bre a k fast in 78 percent of our
n at i o n ’s schools eve ry day. In total, ap p rox i m at e ly 15.5 million ch i l-
d ren depend on free and re d u c e d - p riced meals and snack s , a c c o rd i n g
to the U. S. Dep a rtment of A gri c u l t u re ’s Summer Food Serv i c e
P rogram for Children. These ch i l d ren might otherwise go hungry. Ye t
d u ring the summer, o n ly 2 million ch i l d ren re c e ive free meals at
s chools. 

Why? The answer is, in part , because many schools don’t know
t h at fe d e ral funds are ava i l able to provide free meals and snacks dur-
ing the summer months. 

Contact your state dep a rtment of education or visit 
< w w w. f ra c. o rg / h t m l / fe d e ra l _ fo o d _ p rogra m s / p rograms/sfsp.html> 

for additional info rm at i o n . Health Commission

National Polls Show
Parents and Teachers
Agree on Solutions to

Childhood Obesity
Two national polls show re m a rk able agre e-

ment between parents and teach e rs on wh at
s chools should do to help stop the epidemic of
childhood obesity. More than 90 percent of par-
ents and teach e rs surveyed favor conve rting the
contents of vending machines in schools to
h e a l t hy foods and beve rages. And more than 80
p e rcent of parents and teach e rs believe students
should be re q u i red to take physical educat i o n
eve ry day at eve ry grade leve l .

The two national opinion surveys we re con-
ducted jointly by Lake Snell Pe rry & A s s o c i at e s
and Market Strat egi e s , I n c. on behalf of Th e
R o b e rt Wood Johnson Fo u n d ation (RW J F ) , i n
p a rt n e rship with the National Educat i o n
A s s o c i at i o n .
<www.rwjf.org/news/releaseDetail.jsp?id=106
9768122290&contentGroup=rwjfrelease>.

RWJF News Release
Health Commission
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Advertising: Truth or Fiction
In today ’s society, media has become a powerful influence on

our lives. As ch i l d ren enter adolescence, p rint and electro n i c
media help them define who they are and wh at they want to
b e c o m e. By the time ch i l d ren re a ch middle sch o o l , t h ey have
spent tens of thousands of hours wat ching telev i s i o n , m ovies and
videos; listening to the ra d i o , CDs and cassettes; reading maga-
z i n e s , n ew s p ap e rs , and books; playing video and computer
games; and surfing the Intern e t .

A dve rt i s e rs use the power and influence of media to convey a
p o s i t ive message for their products or objectives. A dve rt i s e m e n t s
g l a m o ri ze and play dire c t ly into the needs of teenage rs by
p romising fun, p o p u l a ri t y, p re s t i ge, re l a x ation and escap e. It is
i m p o rtant that parents help their ch i l d ren understand wh at adve r-
tising tells us, and more import a n t ly, wh at it doesn’t. It’s up to
p a rents to help ch i l d ren distinguish between fact and fiction. 

The Fiction
Wh at the ads tell us…
• The product assures a rite of passage. It is a way to enter adult-

hood and be grown up.
• The product is used by successful, at t ra c t ive people. Th o s e

who use the product are popular, at t ra c t ive, s ex y, ch a rm i n g,
t o u g h , i n d ependent or stro n g.

• The use of the product is normal. “ E ve ry b o dy ’s doing it or
using it.”

• The product or activity is safe, not harmful. It can’t be that bad
or so many people wo u l d n ’t use the pro d u c t .

• The product promotes fun or re l a x ation in social settings. It
helps you escap e, relax and celeb rate with the gro u p .

The Facts
R e s e a rch with your child the facts about the results of an activ-

ity or using a product. This re s e a rch could include cost of items,
d u rability of the pro d u c t , a ddiction to use, long and short term
consequences on health or financial stab i l i t y, p e rsonal safe t y, e t c. 

The Research
Find info rm ation about how mu ch the business or associat e d

i n d u s t ry part n e rs spent on adve rtising by rev i ewing bu s i n e s s
rep o rts and company annual financial rep o rt s .

C o m p a re how mu ch public agencies and nonpro fits spent on
opposing the objectives of the business or industry or on educat-
ing the publ i c. 

Decoding the Message
As a pare n t , you can teach your child to see through the mixe d

m e s s ages sent through adve rt i s i n g. By helping your ch i l d ren at
an early age to become more critical of the messages they see and
h e a r, you will enable them to make better decisions and ch o i c e s .
L i ke a detective searching for clues to solve a my s t e ry, d e c o d i n g
media messages can be engaging and fun for you and your ch i l-
d re n .

Search for Clues
Find an adve rtisement in a magazine or new s p ap e r. Discuss the

ad and ask your ch i l d ren to look for clues to help answer the fo l-
l owing questions:
1 . Wh at is the product being adve rt i s e d ?
2 . H ow do you feel about the people or activities in the ad? Do

you like them? Do you wish that you could be one of the peo-
ple pictured in the ad or do the things they are doing? Why ?

3 . Do you think using the product or doing the activity will make

you a better pers o n , m o re fun to be around or more comfo rt-
able with yo u rself? Why ?

4 . H ow is the adve rtiser trying to get you to buy the pro d u c t ?
• Does the ad suggest people will like you more if you use the

p ro d u c t ?
• Does it suggest you will be left out if you don’t use the pro d-

u c t ?
• Does it promote the feeling that using the product will bri n g

you fun times, a dve n t u re, ro m a n c e, m o n ey or success?
5 . A re there ways to ach i eve those feelings without the pro d u c t ?

Wh at are they ?
6 . Wh at do you know about the product that the ad is not telling

yo u ?
7 . Do you feel the ad has fooled you or is not telling the tru t h

about the product? How does that make you fe e l ?
Try discussing these questions while viewing television com-

m e rc i a l s , video tra i l e rs and Internet ads with your ch i l d re n , t o o .
H ave eve ryone in your fa m i ly ke ep a written tally of the ads and
l ogos they see during one day : f rom toothpaste tubes, cl o t h i n g
l ogo s , b eve rage containers , b i l l b o a rd s , and automobile name
p l ates to television and radio pro m o t i o n s , e t c. Compare your lists
and talk about the number of items and their influence on each of
you. You might be surp rised at how mu ch you discover ab o u t
a dve rtising and how fre q u e n t ly you come in contact with adve r-
tising eve ry day. 
For further info rm ation on media litera cy ch e ck out the fo l l ow-

ing re s o u rc e s :
Center for Media Litera cy (CML CONNECT) o ffe rs art i cl e s
and rep o rts re l ated to media litera cy. Subscribe to their online
n ewsletter at < w w w. m e d i a l i t . o rg >.
C h i l d ren Now <www. ch i l d re n n ow. o rg> is a ch i l d re n ’s advo c a-
cy group that monitors the impact of all media on ch i l d ren and
teens through thoughtful analysis and annual opinion surveys of
yo u t h .
Taking Charge of Your TV <www. c i c o n l i n e. c o m / E n ri ch m e n t
/ M e d i a l i t e ra cy / d e fault.htm> is offe red by C able in the
C l a s s ro o m, the educational arm of the National Cable and
Te l e c o m mu n i c ations A s s o c i at i o n .
Center for Media Educat i o n p rovides nu m e rous art i cl e s , v i ew-
points and re s o u rces at < w w w. c m e. o rg / c m e >.
The Childre n ’s Pa rt n e rs h i p has provided consistent info rm a-
tion for parents on adve rtising and electronic media at < w w w.
ch i l d re n s p a rt n e rs h i p . o rg > .
The A m e rican Libra ry A s s o c i at i o n o ffe rs a va riety of info rm a-
tion on its Web site at < w w w. a l a . o rg >. Go to “ s e a rch ,” type in
“media litera cy ” to find these ex a m p l e s : “Media Surv iva l
I n t roduction to Media Litera cy ” and “Media Surv ival Media
L i t e ra cy Defi n i t i o n s .”
The Media Litera cy Rev i ew (MLR) is a free biannual online
re s o u rce for educat o rs and others interested in ch i l d re n , a d o l e s-
c e n t s , and media. To view projects and ex t e n s ive re s o u rce page s
visit < i n t e ra c t . u o rego n . e d u / M e d i a L i t / m l r / h o m e >.
C a l i fo rnia Museum of Photograp hy– C h i l d re n ’s Education is
o ffe red by the Unive rsity of Califo rn i a , R ive rside - Califo rn i a
Museum of Photograp hy. The VidKids Media Litera cy Progra m
is fe at u red on their Web site with text and re s o u rces at 
< w w w. c m p . u c r. e d u / ex h i b i t i o n s / c m p _ e d _ p rog. h t m l >

C o m mu n i c ations Commission

Media Tips for Parents



Medications Commonly 
Administered in

Schools
Please note that these are the most com-

monly administered medications and that
many other medications not on this list are
also prescribed by physicians and admin-
istered.
Medications for Diabetes:
• Insulin (administered by injection or

insulin pump)
• Glucagon (administered by injection)
Medications for Seizures:
• Diastat (also called Valium, adminis-

tered rectally)
• Tegretol
• Depakote
Medications for ADD/ADHD:
• Ritalin
• Adderal
• Concerta
• Haldol
• Clonidine
Medications for Behavioral Problems,
Psychotic Disorders, and Tourette’s
Syndrome, etc:
• Haldol
• Risperdol
• Tegretol
• Depakote
• Clonidine
Miscellaneous Medications:
• Ibuprofen
• Acetaminophen
• Antibiotics
• Cough and cold
Medications for Depression:
• Paxil
• Prozac
• Wellbutrin
• Zoloft
• Imipramine
Medications for Allergies:
• Antihistamines
• E p i n ep h rine (Epi-pen injection in cases

of anap hy l a x i s)
Medications for Asthma:
• A l bu t e rol (administered by inhaler and

by nebu l i ze r )
Health Commission
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When you we re a student, did your school have a school nu rse? Most
s chools had them. Howeve r, since the passage of Proposition 13 in 1978
m a ny school districts have chosen to spend their re s o u rces on cl a s s ro o m s ,
and are neglecting the issue of student health. While the Education Code
m a n d ates scre e n i n g s , i m mu n i z ations and services for ch i l d ren with health
p ro bl e m s , it does not mandate funding for school nu rses to provide those ser-
vices. 

C a l i fo rnia now has over 9,000 public sch o o l s , with 6,244,403 ch i l d ren in
at t e n d a n c e, and the nu m b e rs are grow i n g. Despite a doubling of the nu m b e rs
of ch i l d ren with asthma over the last 15 ye a rs , and a rise in type-1 and type-
2 diab e t e s , the number of school nu rses in Califo rnia schools is decl i n i n g.

A c c o rding to the latest dat a , 94 percent of schools have students with
a s t h m a , 45 percent have students who need blood glucose monitoring and 23
p e rcent who need insulin. In add i t i o n , 19 percent have students who need
e m e rge n cy injections such as an Epi-pen for seve re allergies. Many, if not
m o s t , s chools have students who take medication on a regular basis. 

Yet less than five percent of schools have a full-time credentialed sch o o l
nu rs e. Fo rt y - five percent have a part-time school nu rse who may spend a few
h o u rs a week to a few hours a month at the school. Nearly 50 percent of
s chools have no school nu rse at all, even one who wo rks out of the distri c t
o ffi c e. With only 2,725 school nu rses curre n t ly wo rking in our sch o o l s , wh o
is re s p o n s i ble for the care of the ch i l d re n ?

A credentialed school nu rse is a licensed, regi s t e red nu rs e, with a bac-
c a l a u re ate degre e. In add i t i o n , a school nu rse has taken an ex t ra year of post-
gra d u ate courses in school health issues, resulting in a credential from the
Commission on Te a cher Cre d e n t i a l i n g. In compari s o n , a school health cl e rk
–also called health aide–has a high school educat i o n , and may or may not
h ave CPR and fi rst aid cert i fi c ation. 

M a ny schools assign the duties of the school nu rse to the school secre t a ry,
who may not have either fi rst aid or CPR cert i fi c ation. If there is no sch o o l
nu rse in the district there may be little or no established protocol for med-
i c ation storage or administration. Yet school secre t a ries are called upon eve ry
d ay to administer Ritalin, C o u m a d i n , a n t i b i o t i c s , ep i n ep h ri n e, and other
m e d i c ations. 

If a serious injury we re to occur on campus, s chools have been advised to
call 911, but with little or no fi rst aid tra i n i n g, f u rther injury and complica-
tions can occur befo re emerge n cy services arrive.

A credentialed school nu rse is trained to deal with mu ch more than med-
ical emergencies and medication administration. A school nu rse has been
t rained to provide health education cl a s s e s , health ap p ra i s a l s , medical re fe r-
rals and fo l l ow - u p , c risis interve n t i o n , c o m mu n i c able disease contro l , a n d
social we l fa re, helping families to re c e ive healthcare cove rage and serv i c e s
t h at they may need, as well as providing CPR and fi rst aid cert i fi c ation fo r
s t a ff. Rather than looking at the cost of a school nu rs e, d i s t ricts should be
looking at the cost of not having the services of a credentialed school nu rs e.

If you are concerned about the lack of nursing services in your child’s
school, talk to other parents and your school district’s governing board.
For information about the services that school nurses can provide, please
contact the California School Nurses Organization. Our Web site is
<www.csno.org>. Contact your school district regarding district policy
and requirements regarding medications and their administration on a
school campus.

Nancy Spradling, Executive Director, California School Nurses Organization
(The California School Nurses Organization is an 

Allied Agency of the California State PTA.)
Health Commission

School Nurses
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For:
√ Wearables

√ Jewelry and Lapel Pins

√ Meeting Materials

√ Beverage Ware

√ Pens, Pencils & Paper

√ Binders for the Toolkit and 

Annual Resources for PTAs

√ Special Items

Be sure to check the Web site
for specials and new items

Order Online @
<www.captastore.com>

or Call Toll Free:
877-841-2393
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